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ABSTRACT 
 
This study aims to analyze and test the influence of any of the factors that influence the 
disclosure of Islamic social reporting on Islamic banking in Indonesia. Factors that influence 
are profitability, liquidity, company age and company size. 
The research design used in this research is quantitative descriptive analysis. The type of 
data used in this study is secondary data where secondary data can be obtained through 
documents or information obtained from other people. The data collection method used in this 
study is the documentation method, which is collecting documents and data relating to 
research problems 
The results showed that the profitability factor has an influence on Islamic social 
reporting. Similarly, the liquidity factor where this factor has an influence on Islamic social 
reporting. Besides the age factor of the company also has an influence on Islamic social 
reporting. This is also the case with company size factors that have an influence on Islamic 
social reporting. 
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